
3. MARKETING USING WEB SITES



INTRODUCTION: WEBSITES IS THE MOST IMPORTANT AND POWERFUL 

MARKETING TOOL. IT CAN BECOME THE BIGGEST SOURCE OF BUSINESS 

GROWTH.

• WHAT IS WEB MARKETING: WEB MARKETING REFERS TO A BROAD 

CATEGORY OF ADVERTISING THAT TAKES MANY DIFFERENT FORMS, BUT 

GENERALLY INVOLVES ANY MARKETING ACTIVITY CONDUCTED ONLINE.

• MARKETERS HAVE SHIFTED THEIR EFFORTS ONLINE BECAUSE IT TENDS TO BE 

SIGNIFICANTLY LESS EXPENSIVE. MANY ONLINE ADVERTISING SPACES ARE FREE 

TO USE. COMPANIES CAN UPLOAD VIDEOS TO YOUTUBE OR START A BLOG 

FOR NO COST AT ALL. OTHER OUTLETS LIKE OFFICIAL WEBSITES OR PAID

SEARCH MARKETING COST 

• THE WEB ALSO PRESENTS EXCITING NEW OPPORTUNITIES FOR COMPANIES 

TO PROFILE THEIR CUSTOMERS. THE INTERACTIVE SPACE OF THE INTERNET 

SIMPLIFIES A COMPANY'S ABILITY TO TRACK, STORE, AND ANALYSE DATA

ABOUT A CUSTOMER'S DEMOGRAPHICS, PERSONAL PREFERENCES, AND 

ONLINE BEHAVIOUR. THIS DATA ALLOWS THE ADVERTISER TO PROVIDE A 

MORE PERSONALIZED AND RELEVANT AD EXPERIENCE FOR THE CUSTOMER.



• TYPES OF WEB MARKETING

DISPLAY ADVERTISING – THE USE OF BANNER ADS AND OTHER GRAPHICAL 

ADVERTISEMENTS TO MARKET PRODUCTS ONLINE.

SEARCH ENGINE MARKETING – USING SEARCH ENGINES TO HELP CONNECT USERS 

WITH THE PRODUCTS AND SERVICES THEY ARE MOST INTERESTED IN. COMPANIES CAN 

PAY TO RECEIVE PREFERENTIAL RANKING IN A LIST OF SEARCH RESULTS.

SEARCH ENGINE OPTIMIZATION – A FREE AND ORGANIC WAY FOR COMPANIES TO 

IMPROVE THEIR VISIBILITY ON SEARCH ENGINES.

SOCIAL MEDIA MARKETING – USING SITES LIKE FACEBOOK AND TWITTER TO 

CONNECT WITH CUSTOMERS.

EMAIL MARKETING – COMMUNICATING WITH CUSTOMERS THROUGH THE USE OF 

CAREFULLY DESIGNED EMAILS.

REFERRAL MARKETING – USING INTERNET CHANNELS TO ENCOURAGE CONSUMERS 

TO RECOMMEND PRODUCTS TO THEIR FRIENDS AND FAMILIES. 

AFFILIATE MARKETING – WORKING WITH OTHER BUSINESSES TO MAKE IT EASIER 

FOR CONSUMERS TO SHOP FOR PRODUCTS ONLINE.

VIDEO MARKETING – USING WEB VIDEOS FOR PROMOTIONAL PURPOSES.
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OPTIMIZATION OF WEBSITE

• Website optimization is the process of using controlled experimentation to 

improve a website’s ability to drive business goals. To improve the 

performance of their website.

• One of the most critical aspects of website optimization is search engine 

optimization (SEO). The technique not only focuses on getting various pages of 

your website to rank high in the SERPs for specific keywords but enables 

prospects to find your brand in the easiest possible manner. The other critical 

aspect here is on-page optimization. This technique ensures that prospects that 

land on your website has the best user experience compelling them to take the 

desired action and convert into a lead.

• So, by optimizing your website, you can not only tap into an untapped market 

in the most effective and efficient manner (without paying for advertising) but 

open doors to more conversions and revenue gains.







• In the past decade, the internet has become a place where consumers make 

their buying decisions and purchase products.

• The internet is taking over the role of “asking a friend” in all industries. So by 

positioning your business correctly, you can consistently win turn people who 

had previously never heard of your company into customers.

• If you don’t optimize your website and your content, it doesn’t matter how 

many people search for terms relevant to your business. Your site won’t show 

up in the results. Your website and your business won’t get noticed by anyone.

• But when you do optimize for search, you put yourself on the map. Consumers 

will search for relevant terms, and your website and business will always show 

up.

• By mastering Search Engine Optimization (SEO), you will generate 

targeted traffic from interested buyers.



•How Does Website Optimization Work?

• The goal of website optimization is to make your site as appealing to search 

engines and real people as possible. But how do you do that?

• The first step to making anything better is to identify issues. You need to find 

out what’s wrong with your current site before you can improve it.

• That’s the foundation of any great optimization process.

• It’s not enough to just brainstorm potential issues with your team. You don’t 

have the bandwidth or experience to cover all areas. Instead, you should use 

available software tools to search for potential issues with SEO, page speed, 

mobile usability, and more.

• Below we’ve created a table overview of all major optimization areas, 

relevant tools, and benchmarks you should meet or exceed to get results.





• 1. Establish ideas: Review your analytics and look for parts that are performing 

poorly, such as pages with high bounce or exit rates. Collect qualitative feedback 

from visitors as to why they are not converting.

• 2. Prioritize : After building list of possible optimizations, you need to put them in 

priority order. Put them in a spreadsheet and rank them in order of their expected 

effect.

• 3. Test your optimization: A/B testing your website optimization is the next step. 

A/B testing (also known as split testing or bucket testing) is a method of comparing 

two versions of a webpage or app against each other to determine which one 

performs better.

• 4. Analyze tests: Review the testing data to determine which theoris were true and 

which weren’t. By implementing the winning tests you will optimize your website for 

higher conversions with each winning variations.

• 5. Optimize your website: Put your winning tests into play and learn from tests that 

didn’t win. Use both outcomes as inspiration for successive tests to run.

https://www.optimizely.com/optimization-glossary/ab-testing/
https://www.optimizely.com/optimization-glossary/ab-testing/





